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Splitit messaging can be shown 
as either whitelabel or utilizing 
Splitit-branding; for more information 
please reach out to your Splitit 
support team



Home Page (Recommended)
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Home page 
messaging on the 
banner is a great way 
to entice shoppers 
further into the 
conversion funnel and 
looking into products. 

*



Catalog Page / Category Page

4

Showing the as-low-as 
pricing on this page can 
help drive consumers to 
higher order value 
products as seen 
opposite.



Product Page (Required)
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This is the most important 
page to feature Splitit and 
where the buying option is 
made; showing the as-low-as 
price will drive conversion and 
decrease friction
at checkout.



Product Page Learn More (Required)
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It’s important to show 
‘How Splitit works’ here to 
explain the simplicity of 
the service, further driving 
conversion at checkout. no additional fees.* 

* 



Cart Page (Recommended)
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Particularly if you have 
add-ons or multiple product 
baskets, this helps drive 
larger order values and in 
any situation drives 
shoppers to the final step. 



Cart Page (Recommended)
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Our Learn More Modal is 
available here as well.

no additional fees.* 

* 



Checkout (Required)
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Splitit and how Splitit works should appear on your checkout page as the final step in 
checkout; we have 3 basic options. 

Embedded Credit Card Checkout 
(recommended)

Embedded Separate checkout 
option (FlexFields)

Hosted Checkout 
(Payment Form)



Dedicated Financing Page (Recommended)
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Typically a high-value page that 
allows shoppers to dig deeper into 
how Splitit works.

no additional fees.* 

* 



Abandon Cart Email
(Recommended) 
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A great, low-cost way to attract shoppers 
to come back to your website to purchase. 
This is especially helpful at launch to attract 
previously abandoned customers.

* 

*Standard card T&Cs still apply. 



Onsite Messaging Requirements for all Regions
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The following messaging is NOT allowed:

● Charging fees to the shopper for using Splitit

● Describing Splitit as “financing” or “credit”

● Using the phrase “no interest”, “no fees” or any variation on those phrases other than what is 

shown below as  allowed

The following messaging is allowed: 

● Using the phrase “no additional interest* or “no additional fees*”. These phrases must be 

used with an asterisk “*”, including the clarifying legal statement “*Splitit never adds any 

interest; standard card T&Cs still apply.” 



Key Resources
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• Developers Website

• Tour ( Try it yourself)

• Sales Team: Sales@splitit.com

• Success Team: Success@splitit.com

• Onboarding Team: Onboarding@splitit.com

• General Support: Support@splitit.com

https://developers.splitit.com/
https://tour.splitit.com/products/upstream
mailto:Sales@splitit.com
mailto:Success@splitit.com
mailto:Onboarding@splitit.com
mailto:Support@splitit.com

